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Kitchen and Bath Design News No

m Fall Bath Remodeling Report

hank goodness for trends. Oth-

erwise people would still be

living with green shag carpet,

oversized furniture and wagon

wheel coffee tables. Al least
that’s the philosophy of lone Victoria,
owner/designer, Paradise Interior
Design in Santa Cruz, CA,

Victoria notes that, over the last
few decades, design trends have
gone from darker, earthy looks to
whitewashed. “Now we're living in
a design era where we've found the
medinm. We're into soft eolors, low
maintenance with less clutter, a little
bit of bling in our metals and a small
amount of sheen. IUs mueh more
versatile, It's peaceful and soothing,”
she reports,

Bath designers across the coun-
try expressed some of the same
sentiments when ABDN asked them
about eurrent trends they see in
master bath remodeling.

“Spaces are becoming more sim-
plified," says Sarah Michalowski,
CKD, of Sawhill Custom Kitchens
& Design, in Minneapolis, MN.

“People want a really clean look and

they're putting things away. Plug-
ins inside medicine cabinets for
electric toothbrushes, curling irons
and hair dryers are becoming more
popular”
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In this remodel,
Michael Finley
removed a sunken
bathtub and
casement windows
and replaced them
with awalk-in
shower and glass
block.: i

Handheld

and rainhead
showerheads are

| popular requests, as
| are Universal Design
| features such as the
built-in bench seen
in this design by
Sarah Michalowski.

i'Ii
:
|

Photo! Sawhill Custom Kitchens & Design

Fellow Minnesotan Laura
Orfield-Skrivseth, AKBD, co-owner
and designer/project manager,
Orfield Design & Construetion in
Minnetonka, MN, finds that hem-
eowners are interested in person-
alizing their spaces. *They don't
necessarily worry about fitting into a
cerfain style, allowing ‘eclectic’ and
‘transitional to represent their per-
sonal tastes.” she says.

SHOLWERS DOMINATE
Much of the advice homeowners
seek focuses heavily on the shower,
Walk-in showers with glass block,
frameless glass or even without doors
are common. Handheld and rainhead
showerheads, heated shower seating
and Mooring, integrated ledges and
niches, and beautiful tile ranging
from natural stone and limestone to
recycled glass are all popular,
“Homeowners on all levels of
economy and scale are placing more

‘__‘___r'/ 8
wh

emphasis on the shower, [t's some-
thing they use every day” reports
Michael Finley, owner, Rocky Moun-
tain Bathrooms in Littleton, CO, “A
lot of times, we'll completely remove
Bathtubs and enlarge showers in

the master bath. In our projects, the
shower is the dominant focus”

Michalowski finds much of the
same in her market, especially when
homecwners are Light for space.
“People are tending to stay in their
current homes rather than build
larger ones,” she says. “They're work-
ing with the space they have, And il
it's a smaller space, they'll forego the
bathtub for a larger shower”

For many of Vicloria's clienls, it's
all about opening up the room with
beautiful, oftentimes doorless, walk-
in showers in spaces inspired by
nature with lots of windows and sky-
Tights. “A lot of people don't want any
doors [on their showers] if they can
get away with it," she says, “Depend-

www.KitchenBothDesign.com
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option where we can polish a corner
of a framed-glass shower to get rid of
the frame to open up the space.”

Orfield-Skrivseth finds that the
economy has curbed her elients 4
bit, too, “1 have found my clientele to
he much more frugal in mindset.

“But that doesn't mean ‘cheap’”
she insists. *They are taking a lot
maore time to plan before jumping
into a project. They are considering
respect for the earth’s renewable
materials and the green movement.
They are deciding that it's best to
do it right once, taking into con-
sideration not just the [bathroom]
space, but how it relates 1o the
rest of the structure and rooms
as a whole.”

In that regard, Orfield-Skrivseth
finuls her clients are demanding
knowledgeable and creative design-
ers/remodelers as they become
readily educated by the conse-
quences of artistic choices, “Consid-
ering these [influences], they are
maore open to rensing salvageable
materials or re-purposing them,”
she says. “They accepl compromises
on personal wish lists for the good
of the whole projeet (budget driven
and/or best practices usually),”

ing on the size of the space, it really lu I.I'l h

ist't necessary, With handheld and u 'n S Uu-lers
rainhead showerheads, you don’t " ”
have to worry as much about over-

spray. And by incorporating radiant contlnue tn guln
heat floors, warmth is not an issue

: . L]
either. Plus, you can have a beauti- dﬂmmﬂnce In

ful, eontinuous floor.”

ECONOMIC INFLUENCES baths that are
Victoria indicates that she sees

design trends influenced by location peucerl nnd
(climate), technology (what's new

and improved), polities (green prod

uets), economics (what's cost effac: SUUthing, Spuces

tive) and current fashion (which

reflects human emotions), th t H t
She notes that, in her market, n spen n

homeowners are in their bathrooms

only as long as necessary. “We have hn meowners’

an outdoor mentality,” she says.

“We're very organic here. Homeown-

ers love naturﬁl stone. If a elient pefsonﬂl stUIeS.
wants color, it's usually more of an

accent rather than a mainstay. For

# bit of glitz, 'l use recyeled glass

maosaic. It's so easy with the materi- Doorless showers are
als available today to create some- frequent requests from
thing beautiful” lone Victoria's clients,

S |
Victoria relates I
that, with so many .
influences, it's exciting to see how
design makes spaces more interest-
ing and easier to live in.

Finley finds that many of his
clients are toning things down to
keep costs in check, “We've seen a
trend from major remodels to more
of a focus on value,” he says.

Although homeowners may be
taking a step back, Finley says they
still expect beautiful spaces. To
achieve the desived effect, he gets
creative, In one particular remodel,
he created custom storage with a
standard linen eloset. “We built
the cabinet into the wall," he says.
“It was a nice cost savings for the
homeowner without having to do
custom-built cabinets”

Finley also offers different levels
of glass options. “Full-framed glass

is less expensive than frameless,.”
he says. “But we also offer a hybrid

By Rim Berndtson

U

This spa bath designed by Laura
Orfield-Skrivseth features a two-
person curbless steam shower
with a frameless glass door.
Functional storage and intricate
details add to the design.
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By Jason Fleming

Regardless of how the bath or shower is

eonfigured, abundant supplies of hot water
af the desired temperature are what drive con-
sumer satisfaction in the bath.

Sueccessful bath design professionals know
they are selling a total experience, not just a
collection of products. In luxury bath sales, hot-
water delivery systems may play an unglamor-
ous, behind-the-seenes role; bul one hat is no
less eritical to a client’s ultimate satisfaction.

UATER HEATING 101

The most common method of heating water in
the [1.8. is with conventional tank-style, storage
water heaters, which heat and store 30 to 75
gallons of hot water like a thermos, regardless
of immediate need; i.c., the unit is cooking
water even if no one is using it

Tank-type water heaters generally have
ahout T0 percent usable capacity, meaning a
typical 50-gallon tank has about 30 to 35 gal-
lons of truly hot water in reserve for usage. If
demand runs higher than usual over a short
period, the reservoir ean run dry.

To put this in perspective, 4 standard tank-
style heater in a comparatively cold elimate
delivers enough hot water to power two, 2.5
gallons-per-minute (gpm) showerheads and
three 1 gpm body sprays long enough to take a
four-and-a-hal-minute shower.

A newer technology (for the U.S. at least),
tankless water heating performs the same hot-
water delivery function as a conventional water
heater, But, if properly sized for the application,
it does its work in seconds; rather than hours.
This savings in time translates into gains in
energy efficiency with no sacrifice in comfort or
convenience,

As the name indicates, there is no hot-water
storage with tankless technology. Instead of
heating stored water 24/7, tankless units fire up

Hnt water is central to anv luxury bathroom.

only in response to demand.
By using more power-
ful gas burners, a tankless
water heater will boost the
temperature of the cold
water coming into the unit
much more quiekly than a
tank heater can, providing a
continuous flow of hot water
at the preset temperature,
Beyond speed, there are

model shown, can save
valuable bath space.|
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B The hot-water output
temperature: The desired,
or preset, temperature of the
water exiting the unit,

Using the earlier example
of an application requiring a
flow rate of 8 gpm for two, 2.5
gpm showerheads and three, 1
gpm hody sprays, people would
need a water heater capable of
delivering 8 gpm at a T0°F rise,

differences in the energy con-
sumed by tank-style and tankless heaters,

B The average tank-style heater offers a 60
percent efficiency rating (six of every 10 dollars

spent on energy produces hot water), while con-

ventional tankless units average 83 percent.

W Condensing tankless water heaters use
a second heat exchanger to capture even more
heat from the combustion process, raising effi-
ciency to more than 90 percent.

W Both types of tankless water heaters
will maintain this thermal efficiency rating
throughout their 20-vear life expectancies,
whereas the efficiency of a storage-type unit
will drop over its eight- to L0-year lifecycle,

PROPER SIZING
Tankless water heaters are sized by caleulat-
ing the required temperature rise al a given
[low rate, or gpm, for an application, That is,
how many degrees the heater must raise the
incoming water temperature 1o deliver the
preset temperature at the outlet. Most manu-
facturers offer sizing guides or onling soft-
ware that help determine the unit best suited
to a family's hot-water needs.

Plumbing system designers and installers
consider the following in determining this:

W The flow rate (gpm) required to meet
peak hot water demand in a household,

M The cold-water input temperature;
the temperature of the water entering the
tankless unit.

SMARTER HOT WATER
Two other key benefits of tankless water
heating include:

B Cleaner water: Continuously heating
waler in a vessel inevitably generates sediment
that accumulates at the bottom of the tank,
undercutting water heater performance and
shortening its life eyele. In addition, because
of all of that sediment, the hot water coming
from sueh a unit isn't terribly clean. Technol-
ogy exists to suppress scale buildup in tankless
waler heater systems, providing cleaner water
for showering and laundry.

B Zero footprint = design flexibility:
Tankless units are compact and hang on a wall,
s0 they can be located virtually anywhere inside
the home. This means these heaters can also
be installed closer to the point of use — such as
a new master bathroom. This proximity should
result in reduced waiting time for hot water.

Many bath designers do not get invelved
in selecting and sizing water heating systems.
But taking a more comprehensive approach
will enhance a designer’s value to the clients,
while ensuring the performance of the space.

Jagon Fleming, a siv-year veteran of the tank-
less woler heating business, serves as national
sales manager, wholesale for Novitz America,
hased al the company s suburban California
location. He may be reached al: (949) 468-
634, e-madl: jfleming@uorilz.com

ADDED AMENITIES

As far as trending products within
the master bath, Michalowski and
Orfield-Skrivseth lind that steam
showers are popular. Offers
Michalowski: "While some hom-
eowners may be tightening their
budgets in some areas, many still
want a steam shower for its added
health and wellness benefits”

“My clients consider this space
their relaxing spa area instead of
driving to a gym for these ameni-
ties.” Orfield-Skrivseth adds.

Michalowski is also seeing more
media move into the master bath,
“A lot of my elients want a TV in the
space, regardless of whether or not

38 HITCHEN & BATH DESIGN NEWS | NOVEMBER 2011

they can see it," she relates, “It's
more about hearing the news in the
background as they're getting ready
in the morning."

Other trending products include
those related to aging in place,
Larger showers and built-in seating
can provide immediate benefits for
those in need or can fulfill perceived
needs in the future.

“We're doing fewer showers with
curbs.” says Michalowski, Tt adds to
the clean lines and improves safety”

Orfield-Skrivseth also sees
Universal Design products and fea-
tures becoming more popular. Good
lighting — general and task as well

as controllable — single-hole faucets
and lever handles that are designed
[or users of any age are all popular
right now.

“Many people are combining
their family households,” she says.
“Children are moving in with par-
ents and grandparents are moving
in with children. This is causing
them to design for both short- and
long-term use, Creating aftrac-
tive Mexibility for users of all ages
and mobility may involve non-slip
materials, diverse lighting solutions,
wider entrances, low-maintenance
materials, structural backing for
future grab bars, cabinetry of vary-

ing heights and a lot of storage — all
inside the bathroom! The linen-
in-the-hallway coneept is being
replaced by incorporating full stor-
age inside the bathroom, It is ready
when needed, Tt's an important
detail for multi-gendered households
50 family members don't have to
‘streak’ down the hall to gef a forgot-
ten towel or washeloth”

Many of Vietoria’s clients desire
the spa look with open spaces. “For
us, it's about freedom of movement,”
she says. “It's about air. [t's about
daylight. Any design that accom-
plishes that is always welcomed,
and always enjoyed!” KBDN
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